


Campaign Goals

+ Climate change mitigation.

*» Increase community awareness
of how to capture rain.

** Provide examples of catchment
in action.

*» Encourage residents to ‘store more’
and conserve water for summer use.

¢ Calculate litres saved by community.



Workshops

Three workshops have been offered
to the community:

% Rainwater Harvesting Basics
December 9

< Rainwater Harvesting: Case (* . .. . . . D
especially enjoyed the design
Studies & Implementation spreadsheet where he could
January 20 instantly show graphically the
< effect of changing 1 or 2
parameters. The diagrams with
% Efficient Irrigation Systems the animated water flows are also
February 17 a wonderful teaching tool.”
L Participant feedback )




Rain Harvester Profiles

% Partnership with the Cowichan Valley Citizen



Rain Harvester Profiles

(“QOur favourite thing about it is that there are |

ideas for everyone. You don’t have to have a
giant acreage to implement some great water

saving measures.”
. p




Additional Articles

< Cowichan Valley Voice



Classroom Education

*» Measuring rain catchment
potential

+* Home exercise



Promotional Materials

< Rainwater Harvesting brochure
< Watershed information brochure

“ Workshop poster



Social Media

<+ Regular posts on
Facebook.

<+ Content on website

% March 17: Duncan
Farmer’s Market
outreach



World Water Day

s* March 24:
Dinter Nursery information table & rain
barrel discount.

¢ Partnerships with other local
suppliers to promote and
award water conservation.
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